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ABSTRACT 

Laos has been granted unilateral, duty-free, quota-free access for all exports – except arms and 
ammunition – from the European Union (EU); however, its exports are facing several issues and 
challenges in the sector of agri-food products. This study aims to understand the export potential of 
Lao agri-food products, export impediments, and composition of market access for exporting Lao 
agricultural products to the EU market. Based on the analysis, the paper provides policy 
recommendations for export facilitation in the agri-food sector. The Normalized Revealed 
Comparative Advantage (NRCA) and Export Potential Index (EPI) are used to measure the trade 
flow based on UN COMTRADE and BACI datasets. First, the findings show that the European 
market stands as Laos' fourth largest trading partner in terms of agricultural trade flows, particularly 
agri-food products. However, due to a lack of export diversification, agricultural export products 
accounted for only 8% of total exports to the EU in 2020. Next, the findings show potential high 
demand agri-food products for export to the EU include non-roasted & non-decaffeinated coffee, 
banana, as well as fresh or dried and husked rice. The measurement of comparative advantage index 
(NRCA > 0) shows the export potential of agricultural products from Laos had an increasing trend 
from 90 products in 2012 to 107 products in 2020, even though there had been a decrease between 
2016 and 2020. Third, the critical requirements of the EU for Lao agricultural exports have become 
a significant market impediment, as many Lao exporters are not well-versed with EU market, along 
with firms’ limited ability to produce high-quality products to keep up with EU standards. Because 
the majority of firms in Laos at present are small and medium-sized businesses, they cannot run their 
operations internationally. Fourth, the results also indicated that a lack of technical support from 
relevant stakeholders, new EU rules and regulatory enforcement on agri-food importing, the 
COVID-19 pandemic, and high transportation costs are all important challenges facing Lao 
exporters. In addition, obtaining an organic certificate on product standards and safety requirements 
is another big issue facing Lao exporters. Finally, the domestic business association does not function 
effectively in enhancing economies of scale and helping with market negotiation. The policy 
recommendations are discussed in this study, with the aim to find insights for promoting agri-food 
export from Laos to the EU market. 

 
Key words: Agri-Food, EU Markets, Export Potential, Laos, and Trade Flow Analysis. 
JEL Codes: F13, F14, F15, Q12, Q13, Q17 
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1. Introduction 

Laos is a land-locked country located in the heart of the Indochinese Peninsula. It shares borders 
with Cambodia, China, Myanmar, Thailand, and Vietnam. The main driving forces by economic 
sectors to the national GDP are services, industry, and agriculture, which account for 38.4, 37.8 and 
13.7%, respectively1 in 2019. Nearly 67% of the population is still living in rural areas2 where up to 
72.2% of people over 10 years old are self-employed in agricultural sector3, as the source of income 
and earnings (Laos Statistics Bureau (LSB), 2019a, 2019b, 2020). Increasing integration with the 
international economy has helped Laos to develop and expand its exports of agricultural products. 
As for agricultural exports, while their export value is not as sizeable4 as natural resource-based 
exports (mining and hydropower), they can be a potential important export sector. Laos joined the 
Association of Southeast Asian Nations (ASEAN) in 1997, before joining the WTO in 2013 and 
participated in all ASEAN-plus free trade agreements, namely ASEAN+1 and ASEAN+55. Since 
then, it has enjoyed both the preferential trade systems under ASEAN comprehensive trade 
agreements in the region, and unreciprocated preferences like the generalized system preferences 
(GSP) granted by developed countries. In addition, bilateral trade agreements and special preferences 
received from Laos’ dynamic neighbouring countries such as China, Vietnam, and Thailand6 have 
also played an important role in increasing exports of Laos, particularly in the agricultural sector over 
the last few decades.  

Laos’ agricultural commodities exports are highly dependent on a few countries in the region. Laos 
primarily exports raw and intermediate products that are part of the manufacturing value chains of 
neighbouring countries. In other cases, such products are to be exported to countries where Laos 
has GSP benefits. According to the Department of Import and Export (DIMEX) import and export 
statistical report in 2020, China, Vietnam, and Thailand were three major importing countries of 
agricultural products exported from Laos. Natural rubber latex, fruits, root crops, rice, maize, beans, 
and vegetables are standard agricultural export products to these destinations. These countries have 
also held a large proportion of foreign investment inflows in the agricultural sector of Laos over the 
last decade7. Crops planted in Laos are mainly grown by small landowner farmers with relatively little 
concern on quality control. Thus, exports under border trade are preferable systems among traders 
who can circumvent strict import quality regulations and the import quota imposed by importing 
countries. For instance, in 2019, only 19% of total exports to China used form E to certify product 

 
1 Author calculated based on the Statistical Yearbook 2020, Laos Statistics Bureau. The tax and import duty also 

contributed to around 10.13% to the GDP (constant price 2012). 
2 Sourced from Laos Poverty Report 2018/2019. 
3 Percent of working hours measured from 7 main activities (Laos Expenditure and Consumption Survey 2018/2019). 
4 By calculating exporting data retrieved from Department of Import and Export (DIMEX), Ministry of Industry and 

Commerce (MOIC), it was found that Laos agriculture export in 2020 accounted for 15% in total export whereas 
30% and 21% were the exports of electricity and mining, respectively. 

5 ASEAN+ Australia, China, Japan, South Korea, New Zealand under Regional Comprehensive Economic 
Partnership (RCEP).  

6 With regard to the import and export statistics from DIMEX, MOIC Laos. 
7 According to the foreign investment report 2019 from Ministry of Planning and Investment, Laos 

<http://investlao.gov.la/lo/resources/statistics/>. 
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of origin under the ASEAN – China Free Trade Agreement, indicating that border trade may be a 
preferable option for traders to export agricultural products to China.  

Besides vicinity markets in the region, European markets are also a regular destination of Laos 
agricultural products. The EU is Laos’ joint trading partner, particularly under the “Everything But 
Arms” (EBA) initiative offered by the EU. The bilateral trade between Laos and the EU 
approximately increased by 2% per year from 2012 to 20208. The EU became Laos’s fourth most 
significant trading partner, with a 3.6% share of total trade in 2020 (EU, 2021b). Laos’ annual average 
growth rate of export to the EU between 2016 to 2020 was 5.1%. However, Laos is not a significant 
trading partner for the EU. It was ranked in 108 out of 199 countries with exports to the EU. Only 
clothing was a prominent export item that accounted for about 54% of total export to the EU in 
2020 (EU, 2021c). The ranking indicates that even though the EU is Laos’s traditional exporting 
market with EBA, Laos needs to diversify the export items to cover a larger variety of commodities, 
particularly in agricultural products which can potentially be an important export to the EU markets.  

Agri-food exports to the EU have significantly benefited from the EBA but appear to be under-
utilized. Under the EU’s EBA, all agri-food products from Laos can be exported to EU markets 
without any tariff restrictions. Belgium, Italy, Germany, Sweden, the Netherlands are Laos’ top five 
prominent markets for agri-food exports9. These countries account for more than half of Laos’ total 
agri-food export to the EU. Nonetheless, those countries' import values for agri-food are relatively 
low compared to garments and footwear, which accounted for over 70%10 of total export. In 
addition, the lack of export diversity, high market competition and strict quality control measures 
imposed by EU countries have become big challenges of Laos’ agri-food export to the EU. 
According to the DIMEX, exports of agri-food to the EU from Laos are highly concentrated on 
four items: sugar, coffee, vegetables, and rice, which can be perceived as the most successful products 
in utilizing the EBA benefits. Thus, there is still much untapped potential to explore the EU market 
under EBA utilization further.  

To address the issues mentioned above, a study on stylized reflection of contemporary exports of 
Laos agri-food to the EU is proposed here for exploring future market opportunities. It will help to 
identify Laos’ agri-food export potential, as well as the quality of products and standard requirements 
needed to fulfill the EU’s criteria. The study is expected to extensively expand and fill the gaps of 
previous studies that mostly report the impacts on agriculture exports only in general terms (EU, 
2021a; Leebouapao & Voladeth, 2011; Phetmany & Phimmavong, 2016). For the purposes of this 
study, the research objectives will include the following aspects:  

 To understand the overview of agricultural trade flows in the European market 

 To evaluate the export potential of Laos agri-food products to European countries 

 To understand critical requirements and composition of market access for exporting Laos’ 
agricultural products 

 
8 Authors’ calculations using the export data from DIMEX, MOIC Laos. 
9 The agri-food in this context, the authors define as instant and raw coffee, sugar, tropical fruits, rice, cereal, tapioca 

starch, food ingredients, processed vegetables and fruits, tea, products from milk/eggs/honey, edible oil, sauces, 
banana, vegetables and meats. 

10 Average percentage of garments and footwears shared in total imports from Laos of Germany, Belgium, and 
Netherlands calculated by authors. 
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 To develop policy recommendations for export facilitation accordingly 

 The paper is organized as follows: the next section presents a review of relevant literature. The third 
and fourth sections present the research methodology and the results of trade flow analysis, 
respectively. Policy recommendations are given in section five. Conclusions form the last section.  

2. Literature Review 

2.1. Rules and Regulations 

Exporting countries’ producers and exporters need to comply with mandatory technical regulations 
issued by public institutions to ensure environmental protection, consumer health, and quality of 
products. Rules and regulations can be different from one product type to another, as well as the 
countries of import and export. Regulations, standards, and certifications for agricultural product 
exports are broadly categorized into two broad ideas: 1. technical regulation and controls for 
importing (mandatory), and, 2. voluntary certification. The compulsory technical regulation primarily 
involves commercial quality and labelling, food safety, and phytosanitary rules. In contrast, voluntary 
certifications are non-compulsory standards and certifications. Producers, farmers, and exporters can 
decide whether to comply with those voluntary standards and economic consequences. This 
certification creates accessibility to particular markets with higher value-added such as Japan, the 
USA, and the EU (FAO, 2007). 

Exporting to the EU market and EU countries is more complicated and requires more paperwork 
than when compared to Laos' neighbouring countries. Laos currently exports both organic rice and 
ordinary (non-organic) rice to the EU market. For both types of products, it is necessary to comply 
with 12 processes involving 13 stakeholders. Seven and nine documents are required for the ordinary 
and organic rice export processes, respectively. In particular, exporting ordinary rice requires two 
more documents: quality control and herbicide certificates. Organic rice exporters must apply for 
organic certification, and food and drug certification. In addition, EU importers may need to conduct 
field surveys and on-site testing before signing the contract. Exporting to Vietnam is relatively easy 
with only six processes, six stakeholders, and three documents required. The documentation process 
includes a certificate of origin, certificate of Phyto-sanitary, and invoice and packing list (De et al., 
2016). 

2.2. Generalized Scheme of Preferences (GSP)   

The EU’s Generalized Scheme of Preferences (GSP) aims to remove import duties from venerable 
exporting countries. Laos has been closely working with the EU under the EU-ASEAN Cooperation 
Agreement to enhance trade activities and investment relations. A WTO member since 2013, Laos 
is currently eligible to benefit from the EU’s EBA. According to the 2020 data, the total trade value 
between Laos and the EU is roughly 436 million EUR (US$ 511), in which Laos’ export worth to 
the EU is 307 million EUR (US$360). The exported items are dominated by agricultural products, 
footwear, and textiles (EC, 2020). 
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2.3. Overview of Key Concepts 

2.3.1. UN COMTRADE and BACI 

The framework of trade flow analysis helps to understand the pattern of trade, concentration, or the 
extents of diversification, trends of flow, and improvements required for particular destinations, and 
value and supply chains (Bajracharya, 2021). UN COMTRADE provides trade flow information that 
includes value and quantities since 1962, based on HS and SITC classification (UNSTATS, 2020). 
In a hypothetical perfect world, if the data is collected, shared, and reported accurately, the first 
country reported import from the second country would be identical with the second country report 
export to the first country (no statistical discrepancies or ‘gaps’ in data collection). It should be noted 
that the data can be different between the importing and exporting countries, because, in UN 
COMTRADE, the import data include costs, insurance, and freight (CIF), while exports are free on 
board (FOB). This method may create a difference of about 10 to 20% in the reported values, or 
even more. For instance, in 2001, Pakistan exported US$236 million worth of various products to 
China, but at the same time, China reported that it imported US$ 557 million worth of goods form 
Pakistan (World Bank, 2010).  

Based on the UN COMTRADE data, the BACI database (Based pour l’Analyse du Commerce 
International) was developed by CEPII (Centre d'Etudes Prospectives et d'Informations), a French 
research institute focusing on economic research. The BACI offers disaggregated data on bilateral trade 
flow from over 200 countries and 5,000 products (CEPII, 2021). 

The UN COMTRADE relies on import and export data from various countries. As was mentioned 
before, in an ideal setting, the import and export values should be perfectly identical between the 
importer and exporter countries. However, in practice, this requirement virtually does not hold for 
the following reasons: 

• The imported values generally include cost, insurance, and freight (CIF), whereas export 
value is free on board (FOB). Therefore, import values are sometimes overestimated in 
comparison to export value, due to the costs occurring during the process. 

• There is uncertainty on the final destination of export and discrepancies in the classification 
of exported products. 

Under BACI, the CIF costs have been assessed and subtracted from the reported import values. As 
a result, the import and export values should be in balance. In addition, BACI considers the reliability 
of each country’s reporting and assigns different weights to restore each bilateral trade flow (Fang & 
Diao, 2021). A study on Papua New Guinea (PNG) agri-food trade trends applies the BACI 
international trade database to assess the movement in agri-food trade in PNG between 2001 and 
2016. In addition, the BACI database was also used to estimate the changes in overall agricultural 
product trade from 2001 through 2016 at the product level, where the analysis attempted to reconcile 
export and import data from the national database. This study found that the PNG enjoyed an 
increase in both agri-food imports and exports. Furthermore, there was a greater demand for a more 
diversified consumption basket such as high-protein foods, high-sugar food, processed food, and 
saturated fat foods (Schmidt & Fang, 2020). 
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2.3.2. Normalized Revealed Comparative Advantage (NRCA) Method 

The NRCA was developed from the Revealed Comparative Advantage (RCA) method by Yu, Cai, 
and Leung in 2008 to make the indices comparable among industries over time. This study estimated 
the comparison between NRCA and RCA indices of the USA and foreign countries. NRCA offers 
better consistency and reflects the actual situation of the United States more, compared to RCA 
indices (Yu, Cai, & Leung, 2008). In the context of Laos, NRCA was used to assess the export and 
import performance; the study examines Laos’ trade performance and Regional Comprehensive 
Economic Partnership (RCEP) countries. For Laos, the results found that imports and exports 
accounted for merely 30% of the 6,558 items, most of which were natural resources, dominated by 
pure gold (Wongpit & Inthakesone, 2017). 

2.3.3. Export Potential Indicator (EPI) and Product Division Admin Indicator (PDI) 

EPI provides information for countries that wish to support the established export sector by 
increasing their exports to the existing market and seek new markets. The EPI is considered as an 
upgrade to the commonly used comparative advantage method. The calculation process includes 
additional variables such as gross domestic product (GDP), tariffs, geographical distance, and 
population growth prospects. The Product Diversification Indicator serves a country that wants to 
diversify and look for new export sectors. PDI indicates items that a country currently does not 
export but is in a good position to do so with respect to its export basket and other countries’. The 
EPI, PDI, and Value Chain Indicator methods have been used to assess Laos’ export potential of 
processed wood and specialty products. The study outcomes reveal that the EU is a favorable market 
for sustainable exports. The value of processed wood export could increase by US$ 31million and 
higher if Laos could diversify and extend its export products to cover furniture and other products. 
Moreover, there are enormous opportunities for high-quality niche agricultural products such as tea, 
coffee beans, and flowers (Decreux & Spies, 2016; ICT, 2019). 

3. Data Description and Methodology 

3.1. Trade Flow Analysis 

To measure the export potential of Laos to European markets, this research applies two indices: 

3.1.1. Normalized Revealed Comparative Advantage (NRCA) 

NRCA is widely used to capture the comparative advantage of a country’s export and is a useful 
measure to compare exports across commodities, countries, and time (Richardson and Zhang, 1999; 
Hassan and Ahmad, 2018; and Wongpit and Inthakesone, 2016). NRCA measures the degree of 
deviation of a country’s actual exports from its comparative advantage-neutral levels, in terms of its 
relative scale with respect to the world export market, and thus provides the proper indication of 
underlying comparative advantage (Yu et al., 2009). The NRCA index can be written in the following 
equation: 

𝑁𝑁𝑁𝑁𝑁𝑁𝑁𝑁𝑖𝑖 =
𝐸𝐸𝐸𝐸𝑖𝑖𝑑𝑑

∑ 𝐸𝐸𝐸𝐸𝑖𝑖𝑤𝑤𝑛𝑛
𝑖𝑖=1

−
∑ 𝐸𝐸𝐸𝐸𝑖𝑖𝑑𝑑 ∗ 𝐸𝐸𝐸𝐸𝑖𝑖𝑤𝑤𝑛𝑛
𝑖𝑖=1

∑ 𝐸𝐸𝐸𝐸𝑖𝑖𝑤𝑤 ∗ ∑ 𝐸𝐸𝐸𝐸𝑖𝑖𝑤𝑤𝑛𝑛
𝑖𝑖=1

𝑛𝑛
𝑖𝑖=1
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Where, 𝐸𝐸𝐸𝐸𝑖𝑖𝑑𝑑 is the export of commodity i from country d, ∑ 𝐸𝐸𝐸𝐸𝑖𝑖𝑤𝑤𝑛𝑛
𝑖𝑖=1  is total export of the world, 

∑ 𝐸𝐸𝐸𝐸𝑖𝑖𝑑𝑑𝑛𝑛
𝑖𝑖=1  is total export of all commodities from country d, and 𝐸𝐸𝐸𝐸𝑖𝑖𝑤𝑤 is the export of commodity i 

from the world w.  

A positive NRCA (> 0) indicates that the country has comparative advantage in exporting 
commodity i; the greater the NRCA score is, the stronger comparative advantage would be. In 
contrast, a negative NRCA (< 0) means that the country has comparative disadvantage in exporting 
commodity i.  

3.1.2. Export Potential Index (EPI) 

The International Trade Center (2021) has developed the Export Potential Index, which can be used 
to capture the country’s export potential of specific export products. This index can be written as 
follows:  

𝐸𝐸𝐸𝐸𝐸𝐸𝑖𝑖𝑖𝑖𝑖𝑖 =
𝐸𝐸𝑖𝑖𝑖𝑖
𝐸𝐸𝑖𝑖

𝑚𝑚𝑖𝑖𝑖𝑖
𝐸𝐸𝑖𝑖𝑖𝑖

∑ (𝐸𝐸𝑖𝑖𝑖𝑖𝐸𝐸𝑖𝑖
𝑚𝑚𝑖𝑖𝑖𝑖)𝑖𝑖

 

Where, X is exports, m is imports, i is exporter, j is importer, and k is product. 
𝐸𝐸𝑖𝑖 is Exports of product k (all exporters and markets). 
𝐸𝐸𝑖𝑖𝑖𝑖 is Exports of exporter i of product k (to all markets). 
𝐸𝐸𝑖𝑖𝑖𝑖 is Exports of exporter i to market j. 
𝑚𝑚𝑖𝑖𝑖𝑖  is Imports of market j of product k. 
∑ (… )𝑖𝑖  Sum of (…) over all products k. 

The EPI can be interpreted in the following way. If the actual exports are less than export potential, 
it means the exporting country is exporting less than expected to the target market. In contrast, if 
actual exports are greater than the export potential, it means that the exporting country is already 
exporting more than what is expected.  

3.2. The Case Study 

As part of the survey, in-depth interviews were conducted to support our empirical study and 
businesses' concerns and challenges, in particular, agri-food exports to the EU. Since the COVID-
19 pandemic has been steadily spreading in Laos, posing a major threat to the survey, an online form 
(via Google Forms) was developed as a supplementary survey, in the case where face-to-face surveys 
cannot be conducted. For the survey, the target samples are agri-food manufacturers11 who produced 
for the EU market. The online survey by QR code scanning and the questionnaire were attached to 
an official letter of request for cooperation, and sent to 13 firms in major cities, namely, 8 in 
Vientiane, 1 in Savannakhet, 3 in Champasack and 1 in Aptapue. The business sectors consist of 
coffee, herbs, supplement, sugar, rice, tea, fruit jams, and non-forestry products. Only 8 firms, 
however, returned complete forms by the due date. This could be attributed to the COVID-19 
pandemic, which caused impacts on companies’ business operations during the lockdown period at 

 
11 Based on the enterprises data provided by the Department of Planning and Cooperation, MOIC, and the Laos 
National Chamber of Commerce and Industry (LNCCI). 
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the time of conducting the online survey. Nonetheless, there was only one firm that could be 
interviewed by face-to-face interaction.  

The questionnaire is divided into five major sections: 1) general business profile,  
2) business concerns and challenges related to export procedures, for both domestic and 
international transactions, 3) export procedures and costs, 4) value chains of exported products (raw 
materials, packaging, and other value-added - if available, and 5) policy recommendations of the 
companies, to further strengthen agri-food exports, particularly for the EU market. The 
questionnaire has two versions, in Lao and English languages. After receiving the returned forms, 
they were re-checked for full and complete answers in all sections; if not, the survey team will either 
re-check or ask for confirmation with the correspondents. There were 7 online forms and the 
remaining 1 was a paper form (by face-to-face interview).  

4. The Results 

4.1. Trade Flow Analysis 

Over time, Laos has broadened its trade relations with more than 60 countries. Currently, Laos has 
concluded Bilateral Trade Agreements (BTAs) with 20 countries and participated in multiple regional 
trade agreements, including the Asia Pacific Trade Agreement (APTA) in 1975, the Free Trade Area 
(AFTA) in 1998, and became a member of the World Trade Organization (WTO) in 2013 (Ministry 
of Industry and Commerce (MOIC), 2018). These preferential trade agreements provide a great 
opportunity to improve market access of Laos’s export products with low import tariffs. As a least 
developed country, Laos is eligible for receiving benefits when exporting to European markets under 
the Generalized System/Scheme of Preferences (GSP), especially the EU’s “Everything But Arms” 
(EBA) scheme, which grants unilateral duty-free, quota-free access for all exports, except arms and 
ammunition.  

Laos’s total export to the global markets has slightly increased from $US 161 million in 1998 to $US 
585 million in 2005. Afterwards, the total export value has grown rapidly from $US 1,057 billion in 
2006 to $US 6,666 billion in 2019. The EU has been Laos’ fourth biggest trading partners after China, 
Thailand and Vietnam. The total export of Laos to EU markets has increased marginally from $US 
110 million in 1998 to $US 427 million in 2013. The value of exports to EU fluctuated during 2014-
2018 due to the economic recession in some EU countries. After this period, export rose to reach 
its peak level of $US 460 million in 2019 (see Figure 1). 
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Figure 1: Laos’ total export and export to EU markets  

 
 
 
 
 
 
 
 
 
 
 
 
 
  Source: Author’s calculation based on BACI database, 2021. 

Figure 2: The share of Laos’s export to major trading partners 

Source: Author’s calculation based on BACI database, 2021. 
 

Figure 2 shows that most of Laos’ trading partners are neighbouring countries, namely Thailand, 
China, and Vietnam. The share of export to the three countries to total export have increased from 
50% in 2000 to 83% in 2019. Focusing on comparing exports of agricultural products to the EU 
markets since last decade, we found the market has slowly decreased from 37% in 2000 to 7% in 
2019, since the total export of Laos to other trading partners have increased rapidly, especially China, 
Thailand, and Vietnam. Due to lack of export diversification, the majority of Laos’s export products 
to EU markets is dominated by garment & textiles, and gold products, which accounted for 60% 
and 15% of the total EU export in 2020, respectively, while agricultural export products covered 
only 8% in the same period (MOIC, 2021). 
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Cane sugars in raw and solid form (170111), coffee not roasted or decaffeinated (090111), and silicon 
(280469) have the highest export values of $US 128.6 million, $US, 109.4 million and $US 66.3 
million, which accounted for 32.5%, 27.7% and 16.8% of total export during period 2010-2014, 
respectively. These are followed by exports of tobacco (240120 & 240110) and cigarettes (240220) 
with value of $US 14.7 million (4%), cereals and semi-milled rice (100630) with a value of $US 0.98 
million (2.4%), paper articles (481840) with a value of $US 0.89 million (2.2%), and vegetable 
preparations (200580) with a value of $US 0.71 million (1.8%), respectively.   

We found that the majority of export products to EU markets have declined during the period 
between 2015-2019 compared to 2010-2014, with the export value of cane sugars in raw and solid 
form (170111) and sucrose in chemically pure (179199) at $US 99.3 million (decreased by 36.1%), 
coffee not roasted or decaffeinated (090111) at $US 78.1 million (decreased by 28.6%), and silicon 
(280469) at $US 17.2 million (decreased by 77%). Meanwhile, some agricultural product exports to 
EU markets have increased during the period between 2015-2019, with the total export of edible 
vegetables (070990 & 070960), vegetable preparations (200580) and vegetable in aubergines (070930) 
products at $US 20.8 million, which had increased by 192% compared to the period 2010-2014, 
followed by the export of natural gums and resins (130190) and plants and parts (121190) products 
at $US 9.4 million and $US 7 million, which increased by 53% and 722%, respectively. In addition, 
edible fruits have become the new potential export products to EU markets, with the total export 
value of edible fruits (081090, 080450 & 080720) at 9 million, which accounted for 3% of total EU 
exports during the period 2015-2019 (Table 1). 

In terms of EU trading partners, we found that the product group with the highest exporting value 
was cane sugar and raw (170111), at $US 210.4 million during the period between 2010-2019. The 
main exporting market was the UK, which accounted for 60.3% of total exports to the EU, while 
Italy, Portugal and Bulgaria shared 11.8%, 11.4% and 8.3% respectively. The export value of coffee-
not roasted (090111) is at $US 187.5 million; this product is considered to be more diversified  

Table 1: Major agricultural export products (HS 010111-591120) exported to EU markets 

 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Source: Author’s calculation used BACI database.  The EU countries cover 38 countries.  
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Note: 170111 refers to sugar: cane sugar, raw, in solid form; 90111 coffee: not roasted or decaffeinated 280469 
silicon: containing by weight less than 99.99% of silicon; 410320 hides and skins: raw, of reptiles in fresh, dried, 
limed and pickled; 240120 tobaccos: partly or wholly stemmed or stripped; 100630 cereals: rice, semi-milled or 
wholly milled; 481840 paper articles: sanitary towels and tampons, napkins and napkin liners for babies; 200580 
vegetable preparations: sweetcorn (zea mays var. saccharata); 130190 natural gums, resins, gum-resins and 
oleoresins; 280530 earth-metals, rare: scandium and yttrium; 410729 leather of reptiles, without hair on; 240220 
cigarettes: containing tobacco; 240110 Tobacco, (not stemmed or stripped); 121190 plants and parts (including 
seeds and fruits); 330129 Oils, essential: n.e.s.; 420221 cases and containers: handbags with outer surface of 
leather; 420212 cases and containers: trunks, suit-cases, vanity-cases etc.; 220300 Beer: made from malt; 440920 
wood: non-coniferous including unassembled strips and friezes for parquet flooring; 282560 Germanium 
oxides and zirconium dioxide. 170199 sucrose: chemically pure, not containing added flavouring; 70990 
vegetables: edible fresh or chilled; 70960 vegetables: fruits of the genus capsicum; 81090 fruit, edible: fruits 
n.e.s. in fresh; 200580 vegetable preparations: sweetcorn; 391590 plastics: waste, parings and scrap; 80450 fruit, 
edible: guavas, mangoes and mangosteens; 70930 vegetables: aubergines, (egg plants), fresh or chilled; 80720 
fruit, edible: papaws (papayas) fresh; and 420219 cases and containers: trunks, suit-cases, vanity-cases. 

 

Figure 3: Major EU’s trading partners for agricultural products from 2010-2019 

Source: Author’s calculation, using BACI database. 

in terms of exporting markets. The main trading partners for this product were Germany (41.8%), 
Italy (22%), France (12.1%), Portugal (9.8%) and Spain (3.3%). In addition, cereals and semi-milled 
rice (100630) have been exported to 12 EU countries, where France shared 34%, the Netherlands 
shared 16.7%, Germany shared 9.1%, and Italy shared 8.2%. While tobacco (240120) has been 
exported to 9 EU countries including the Netherlands (37.2%), Germany (18.2%) and France (16%), 
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respectively. On the other hand, the majority of silicon exports (280469), at 94.9%, was exported to 
France. Hides and skins (410320) 63.3% exported to Germany, vegetable preparation 74.1% 
exported to UK, beer made from malt (220300) 95.6% exported to Slovenia, and leather (410729) 
94.3% exported to Italy. 

Table 2 illustrates the export competitiveness of Laos’s top 20 agriculture export products by using 
the Normalized Revealed Comparative Advantage (NRCA) method during the 2010-2020. In 
exception to electrical energy (27160) and copper ores and concentrates (260300), Laos has strong 
comparative advantage in exporting of natural rubber in primary forms (400129) the NRCA has 
increased from 1.67 in 2016 to 14.03 in 2020. While the fresh, chilled and frozen of manioc (071410) 
and chemical wood pulp (470200) products have sound comparative advantage, with NRCA at 11.69 
and 8.86, respectively, in 2020. Meanwhile, the comparative advantage of coffee – excluding roasted 
and decaffeinated (090111) – has improved, with the NRCA increasing from 1.52 in 2010 to 5.71 in 
2020. It was followed by the technically specified natural rubber (400122) and natural rubber latex 
(400110) products for which NRCA had increased from 0.92 and 0.88 in 2014 to 4.81 and 2.48 in 
2020. Moreover, the comparative advantage of semi-milled or wholly milled rice (100630) and 
manioc starch (110814) products slightly increased from 0.38 and 0.61 in 2012 to 3.37 and 2.41 in 
2020, respectively. On the other hand, some agricultural products have lost their export 
competitiveness, especially maize – excluding seed for sowing – (100590) for which the NRCA has 
rapidly dropped from 15.10 in 2010 to 1.13 in 2018. Lastly, the NRCA of cigarettes containing 
tobacco (240220) shows a small fluctuation between 0.45 and 4.31 during 2010-2020. 

Table 2: Top 20 of NRCA of Agricultural export products of Laos 

 
Source: Author’s calculation, using ITC database. 
Note: for the list of HS descriptions, see Appendix 2.  
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Comparing the comparative advantage of agricultural export products during 2010-2020 period, it 
was found that total number of agricultural products with comparative advantage (NRCA > 0) had 
increased from 90 products in 2010 to 150 products in 2014. Afterwards, the number of agricultural 
products with comparative advantage has slightly decreased from 145 products in 2016 to 107 
products in 2020. Meanwhile, number of agricultural products with comparative disadvantage 
continued increasing from 774 products in 2016 to 813 products in 2020 (Figure 4). A wide global 
segregation from the impacts of COVID-19 might be a significant factor to decrease the comparative 
advantage of agricultural exports of Laos. 

 

Figure 4: Comparison the comparative advantage of agricultural export products 

 
        Source: Author’s calculation, using ITC database. 

Table 3: Export potential of agricultural products to EU markets in 2020 
 

 
 
 
 
 
 
 
 
 
 
Source: ITC export potential map, 2021. 

Laos still has many agricultural products that have export potential to EU markets, especially coffee 
– not roasted not decaffeinated – for which the untapped potential is $US 43 million, while the total 
value of European import of coffee was $US 9.8 billion in 2020. In addition, banana, fresh or dried, 
technically specified natural rubber, wood - sawn/chipped, and husked rice have untapped potential 
$US 20 million, $US 12.4 million, $US 5.7 million and $US 4.6 million, respectively, showing that 
these products have a high demand from EU markets, with the total EU import value of the four 
products being at $US 12.15 billion.   
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4.2. The Case Studies 

In general, the primary findings from this poll show that every firm's director or manager has a 
master's degree or higher in business administration. This illustrates the surveyed firms’ ability to 
export and participate in the global market. This circumstance was supported by various empirical 
studies (e.g., Vidavong & Otsubo, 2020; Arudchelvan & Wignaraja; 2015; Wignaraja, 2013). In 
accordance with Vidavong (2019); Wignaraja (2013); Srinivasan & Archana (2011), firm size (number 
of employees) and firm experiences (number of years in business) also improve business access to 
the global market. Other findings showed that the type of business has an impact on worldwide 
market access, such as joint ventures and foreigner enterprises, as Vidavong and Otsubo have shown 
(2020). In this study, the samples had only two local firms (Laotian owner), yet they employ foreign 
managers. Therefore, this can conclude that CEO’s education, experiences, size, and type of business 
enable a firm to engage in the global market as an exporter.  

 

Table 4: The scoring of the Lao government's trade facilitation performance 

No. Facilitation of trade by the governmental sector Score (1-5)* 

1 Application of an electronic system 3.8 

2 Export procedures 3.8 

3 Pre-shipment inspection 3.6 

4 The effectiveness of government agencies' collaboration 3.6 

5 Accessible trade information 3.4 

6 Regulations in force 3.4 

7 Fees for export procedures (excluding transportation cost) 3.2 

Source: Author's calculations based on the field survey in September 2021.  
*Notice: 5 denote the best performance and 1 denotes the worst performance. 

A number of difficulties and challenges confront Lao firms seeking to export to the EU. According 
to the survey, there are two firms that never use the generalized system of preferences (GSP) for 
exporting the EU. They said that their export volumes are very small, while there is also inadequate 
information on the GSP application. However, there are four firms that occasionally use GSP for 
exporting to the EU market. It seems that firms do not often apply for the preferential tariff for 
export but affects from non-tariff barriers. In addition, the firms have to access to a portal on trade 
information and learn the export procedures of the EU market largely by themselves. As illustrated 
in Table 4 below, it is demonstrated that data digital governance is increasingly being used in export 
procedures, enhancing interoperability across government agencies, and allowing them to perform 
better and faster in terms of export procedures and products inspection prior to shipping. However, 
entrepreneurs still have only little access to trade information. On the other hand, some 
entrepreneurs have limited knowledge on how to use technology correctly and successfully. 
According to the previous section, sugar, coffee, bananas, wood processing, and non-timber 
products are potential export products to the EU market; nonetheless, firms have to hurdle some 
challenges to maximize their export potentials, such as the lack of technical support from relevant 
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stakeholders, the COVID-19 pandemic, and transportation costs. In addition, the issue of export 
procedures fees was raised as an impediment of firms as well.  

Subsequently, those difficulties and challenges can cause Lao exports to have less competitiveness. 
Furthermore, when asked about the challenges being the biggest concerns, Table 5 shows that new 
regulations are not yet widely disseminated and accessible; as a result, entrepreneurs are unable to 
adapt and be ready for the changes. There is a discrepancy between formal and informal fees, which 
raised the cost of exports unreasonably. The typical time for document proceedings for an export 
takes between 2 to 7 days, with costs ranging from 800,000 to 5,000,000 Kip (80-500 US$) per 
shipment, depending on the types of commodity and quantity. It can be observed that there is high 
cost charged for agri-food export operation in Laos. Other firms’ concerns are followed by the 
negative impacts from the COVID-19 pandemic, lack of the final market information, and low 
business competency (less competitiveness). In contrast, there has been a lot of progress being made 
in the payment system, and the issuing of Certificates of Origin (CO) and Sanitary and Phytosanitary 
Systems (SPS) certificates which become easier, as indicated in Table 5. 

Table 5: Ranking the current business concerns from the most to the least concerns 

No. Ranking of the current business’s concern and challenge Number of answers 

1 Implementation of new regulations 5 

2 Impact of the Covid-19 pandemic 5 

3 Transportation costs  3 

4 Barriers to accessing final market and market information 3 

5 Competitiveness    3 

6 A business's experience operations  1 

7 Export procedures  1 

8 Interoperation performance among government stakeholders 1 

9 Product standards 1 

10 GSP applications 1 

11 Cost of product storages 1 

12 Proper and advanced information support 1 

13 Payment system 0 

14 Issuance of certificate of origin 0 

15 SPS applications 0 

Source: Author's calculations based on a September 2021 field survey.  

The findings reveal that the majority of firms are capable of conducting their own export operations. 
However, it was found that two exporting firms (Laotian owners) are managing their exports through 
business partners in Thailand and Vietnam, and this is also the case for the two foreigner-owned 
enterprises. Furthermore, the data indicates that there is no evidence of cooperation among local 
associations. For example, the finding shows that there is a lack of export cooperation of local 
business associations in the form of clusters. In that circumstance, it can make Lao firms, particularly 
SMEs, have less business competitiveness in the global market. However, in terms of market 
information, firms are likely to get this piece of information from their peers in an informed way 
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rather than formally. At the same time, the firms have to search for other market information 
through trade fairs, negotiations, and online news. The role of government entities in providing 
market information is moderately satisfied, according to the respondents. However, the effectiveness 
of implementing new legislations is still low.  

The findings revealed that the information on non-tariff barriers (NTB) and other restrictions 
imposed by importing countries are more available and clarified in advance for joint ventures and 
foreign firms than for local firms. It is the common rule based on the standard requirement for pre-
shipment, for instance, packaging, labelling, CO, and SPS, must be rigorously adhered to. For this 
instance, a Laotian firm’s concern is the necessity to obtain an organic certificate in order to confirm 
that its products meet the standards and are safe. The NTB brings about significant costs to firms, 
particularly SMEs, to obtain the importing countries’ certificate, as the certificate approved by a 
national certification body is not recognized by imported countries. To circumvent those difficulties, 
many firms exported agri-food to the EU by FOB (Free on Board) at Laem Chabang Port (Thailand) 
or Da Nang Port (Vietnam) as their business partners (in importing countries) are responsible for all 
costs incurred from that point until finishing customs declarations in the final destination. However, 
the in-land transportation costs that Lao exporters have a responsibility to pay up are relatively high 
at around 15,000,000 Kip per shipment ($US 1,500) in the case of coffee and sugar exports. It takes 
approximately one month for shipping agri-food products to the EU market. Moreover, the recent 
COVID-19 outbreak has become another issue caused a delay for the shipments from Laos to the 
EU. 

The following recommendations from firms’ survey on strengthening and promoting of agri-food 
exports to the EU market can be summarized below: 

• An international standard coffee laboratory is required because many Lao firms are now 
using Thai laboratories to certify their products before exporting to Europe (Note: This 
issue has been raised at numerous forums). This regularly costs Lao coffee exporters a lot 
of money and thus make Lao coffee exporters less competitive in worldwide markets. 

• Advertising promotion for agri-food exports through several channels, for instance, the 
Lao Embassy in Europe, can be an ideal option. 

• Access to finance is still a challenge for small entrepreneurs and farmers who aim to expand 
their markets into the EU.   

• A commercial bank deducts 0.2% from exporters when they receive payment transactions from 
their trading partners. An exporter feels that this fee is somewhat high. Stakeholders from the 
government may take actions by recommending to banks to reduce such fees, since exporters 
do not use this amount to import goods or gain the profit from foreign currency trade. 

• Export mechanisms should be formed as a single window consisting of both government and 
private sectors with the effective capabilities in interoperating direct interactions regularly with 
the European Chamberin Laos, in order to promote Lao exports to the European market. 
This unit will work as a form of facilitator to certify export product to the EU market. 

• Infrastructure development, in particular, upgrading logistics to meet the international 
standards, will help to promote export growth.  

• Providing business opportunities for firms to participate in international trade fairs and 
exhibitions will also benefit them. Another potential policy is promoting Lao agri-food 
export products through government websites regularly. 
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• The EU market requires organic certificates for agricultural products, but it is very costly 
for the firms to comply to these requirements. Without the government’s assistance, SMEs 
could have less market competitiveness in the EU. Thus, it should be taken into 
consideration by the government as an important policy assistance.    

• It is an important role of the LNCCI to clearly disseminate the processes of certificate of 
origin requirement of firms under quick and efficient service, and a self-statement of origin 
under the condition of being a "registered exporter". This is because some exporters are 
still struggling to understand the procedures. 

5. Policy Implications at the Country and Regional Levels 

5.1. At Home Country 

 The results of NRCA and EPI indicate that Laos has a high comparative advantage and 
export potential in coffee, banana, rubber, wood processing, rice, and maize. Therefore, 
the government should diversify these export products through FDI attraction and existing 
financial programs application for the potential export products to increase the value added 
and transform to semi and final products to ensure export growth smoothly.  

 For SMEs, obtaining financing to expand their businesses remains a struggle. Therefore, the 
current policies and programs being implemented should be examined and reviewed on a 
regular basis to ensure that financial access is made as simple as possible with low risks.  

 Infrastructure development – in particular, logistics development – should be upgraded to 
meet international standards, for example, railways should be able to integrate in to the 
One Belt, One Road Initiative. The further task for Lao government along with businesses 
is how to improve and upgrade internal logistics to fulfill international standards. 

 Lao exporters working together as a business cluster should be able to strengthen their 
collaboration. According to this survey, the bulk of exports by their own products, and 
outsource their export operations by other companies (shipping companies) are existing. 
This suggests that SMEs suffer from a lack of economies of scale. It necessitates the need 
to collaborate between the public and commercial sectors in order to develop and 
formulate better mechanisms.  

 The government of Laos should encourage and support firms’ competencies in their 
transition from small to medium firms, and medium to big firms by way of utilizing creative 
innovation and productivity development to improve competitiveness and increase 
economies of scale. The existence of new proposal projects executed under the 
Department of Small and Medium Enterprise Promotion, and the Department of Trade 
Promotion, MOIC, should enhance on SMEs’ competencies.   

 National laboratories are required at home to improve the quality of agri-food items before 
they reach EU markets, in order to minimize the need for using laboratories from other 
nations for products like rice, coffee, sugar, vegetables, amongst other things. It is expected 
to reduce costs and also save time for Lao exporters. 

 Several avenues, for example, the Lao Embassy in the European Union, must be used 
appropriately to promote market events. This is one strategy for bringing Lao products 
closer to their end-users. In addition, providing the opportunities for participation in trade 
fair exhibitions, and advertising through government websites regularly and repeatedly, is 
significant for SMEs. 

 The importing countries in the EU require higher standards in terms of organic certificates 
for agricultural products, but it is costly to comply with these high standards. Because of 
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this, without Lao government agencies’ support on technical business assistance, SMEs 
could have less competitiveness in the EU market.  

 The regulations governing payment transactions, such as repatriation of the value of their exports, 
from which the bank deducts 0.2%, should be reviewed and improved, or removed. As this ratio 
is relatively high, it impedes the incentives for firms to increase their exports. 

 Currently, exporters can apply their own certificates of origin (self-certificate), but the 
awareness of this self-certificate option is not high. Therefore, promoting the utilization of 
self-certificate in small and medium firms is important to reduce cost and time of acquiring 
the certificate of origin; in addition, the information dissemination on the benefits of self-
certificate should be well circulated to the exporters in the provinces. 

5.2. Regional Level 

 Export mechanism should be formed as a single window consisting of government and 
private sector with the effective capability in interoperating direct interaction regularly with 
European Chamber in Laos, in order to promote Lao export to the European market. This 
unit works as a form of facilitator to certify export products to the EU market. 

 Laos should speed up its logistics performance by joining international transportation 
platforms and enforcing international regulations and cooperation in various ways to diverse 
routes and modes of transportation, in order to reduce costs of international transportation. 

 The business forums between Lao and European entrepreneurs, trade fairs and business 
exhibitions should be promoted and facilitated by the government on a regular basis. This 
can help firms increase business cooperation in order to boost exports via business partners. 

6. Concluding Remarks 

Laos has broadened its trade relations with more than 60 countries, has concluded Bilateral Trade 
Agreements (BTAs) with 20 countries, and participated in regional trade agreements. Laos has 
exported to the European market under the Generalized System of Preferences (GSP), especially the 
EU’s Everything But Arms (EBA) scheme. According to the findings, the European market is Laos' 
fourth-largest trading partner in terms of agricultural trade flow in general, particularly agri-food 
products. However, due to a lack of export diversification, the majority of Laos' export items to EU 
markets are garments and textiles, as well as luxury products (e.g. jewellery), which represented 60% 
and 15% of total exports to the EU in 2020, respectively, while agricultural export products 
accounted for only 8%. 

Laos still has various agricultural products with export potential to the EU market, including non-
roasted or non-decaffeinated coffee, with untapped potential of $US 43 million; as well as other 
goods like banana, fresh or dried; technically specified natural rubber; wood (sawn/chipped); and 
husked rice have untapped potential of $US 20 million, $US 12.4 million, $US 5.7 million, and $US 
4.6 million, respectively. Those products are in high demand in the EU market, with a total import 
value of $US 12.15 billion in 2020. 

The finding shows that many of Laos’ agricultural products have a comparative advantage (NRCA 
> 0). The number of products with comparative advantage rose from 90 products in 2010 to 150 
products in 2014. Afterwards, there had been a slight decrease from 145 products in 2016 to 107 
products in 2020. There are several internal and external issues and challenges contributing to the 
growth of Laos’ exports. The ability of entrepreneurs to access a variety of market information is 
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uneven among Lao exporters. In addition, the inadequate knowledge of exporters (due to many of 
them being SMEs) on how to use technology effectively and be internationally competent is another 
internal issue. On the other hand, the impacts of external factors, such as weak technical support 
from relevant stakeholders, the COVID-19 pandemic, and transportation costs, are also accountable 
hindrances of Lao agri-food exporters to the EU market. Besides, the process of obtaining an organic 
certificate for standard and food safety requirements is costly for businesses, particularly SMEs. Also, 
transportation cost is another significant issue. Some exporters have to be in charge of delivering a 
shipment up to Laem Chabang Port of Thailand or Da Nang Port in Vietnam (FOB) before the duty 
is shifted to an importer. Regarding the viewpoints of the exporters from the interview, the issue of 
transportation can undermine the comparative advantage of Lao agri-food in the EU market if there 
are no appropriate measures from relevant government agencies.  

This study has some limitations, such as investigating the characteristics of consumers' needs in 
importing countries (demand side). Furthermore, due to the COVID-19 pandemic, the research 
team could not conduct in-person interviews with the target firms. Consequently, some 
questionnaire forms were left blank from the online survey, particularly on the agri-food value chains. 
These issues need to be addressed when conducting future research and in-depth examination of 
agri-food exports. This may help identify the issues and challenges that agri-food exporters in Laos 
are encountering and thus contribute to more specific policy implications in the future. 
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Appendix 1 
  

Questionnaire form 
Agri-food products exported to the European market 

1. Information of respondent 
 1.1. Name of respondent: ..............................................................    

1.2 Position:   President    Manager   Accountant   
 General staff   Marketist   Others (specified):..... 

1.3 Contact information  Tel: ..............................  E-mail: ........................ 
2. Information of President or owner 

2.1 Education 
 High school   Vocational    Bachelor     Master  
 Doctor    Others (specified):.......................... 
2.2 Field of education:  
 Business administration   Economics    Laws    Accounting  
 Marketing    Others (specified):.......................... 

3. Business profile 
3.1. Type of business:  Local business    Joint venture  Foreign business  
3.2. Year of the business operation: .............................,  
3.3. Numbers of employees:.......................persons (in 2020) 
3.4. Share of exports:  
 Percentages of products exported: ................%,  
 Percentages of agri-food products exported:…………......%,  
 Percentages of agri-food products exported to the European market?…………....% 

3.5. Lists of agri-food products exported to Europe:  
1......................, 2........................ 3......................... 4......................, 5...........................  

3.6 List of the three significant nations importing your products:  

3.6.1 Country name: ................................, year of starting export: ........................ 

3.6.2 Country name:................................, year of starting export: ........................ 

3.6.3 Country name:................................, year of starting export: ........................ 
3.7 Determinants of Export (Multiple Choices)  

1.  Trade fair    2.  Trade negotiation by itself  

3.  Trading partners in EU    4.  Local government agencies’ support     
5.  accessiable trade portal   6.  Others (specified):............................... 

4. Local concerns 

4.1 The value of the agri-food products exported in 2020:....................$ 

4.2 The performance of agri-food products exported compared to Covid-19 pandemic 
periods    

 Increasing    No-changing   Decreasing  
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4.3 The generalized system of preferences (GSP) application 

1.  Applied (year of application:..............)  2.  Sometimes  

                      3.  Never applied (please provide the reasons: .........................................) 

4.4 Receiving trade portal from (Multiple Choices) 

1.  Dissemination conference   2.  Websites of Ministry of Industry and 
Commerce  3.  Local association membership   4.  Own seeking  
5.  Others (specified):.................................................. 

4.5 Export ratio to total sales in 2020: .....................% 

4.6 The performance of trade facilitation of the public sectors 

No. 
Trade facilitation 

performance Very good Good Moderate Worse Worst 

1 Accessible information      
2 Existing regulations      
3 Pre-shipment inspection      
4 Usage of electronic system      
5 Export procedures      

6 
The interoperation of govern-
ment agencies' performance 

     

7 
Fees for export procedure 
(excluding transportation cost) 

     

5. Procedures for exporting to the European market 

5.1 Is there any kind of non-tariff barrier or other impediment that importing countries 
have raised? Please be specific: .................................................................................. 
..............................................................................................................................
............................................................................................................................... 

5.2 The concerns and challenges in exporting (within 3 responds) 

 1. The experience of business operations   2. Implementation of new regulations 
  3. Transportation costs     4. Export procedures  
 5. Barriers to access the end market and market information  
 6. Interoperation among government agencies   7. Competitiveness     
 8. The impact of Covid-19 pandemic         9. Payment system   
 10. Product standard    11. Issuance of Certificate of Origin  
 12. GSP applications    13. Costs of product storage 
 14. SPS applications               15. Others (specific):............................ 

5.3 Export Procedures:  
5.3.1 Pre-shipping   

5.3.1.1 Industry and Commerce sector (documents) ..................................... 

5.3.1.2 Agriculture and forestry sector (documents) ..................................... 

5.3.1.3 Other stakeholders (documents) ........................................................ 
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5.3.2 Transporting goods from the company's location to local border checkpoints 
in preparation for export (if any, e.g., customs declaration, 
inspections).....................................................................................................
.........................................................................................................................
......................................................................................................................... 

5.3.3 Getting commodities at domestic border checkpoints to its final destinations 
(incoterm,CIF)....................................................................................................
........................................................................................................................
......................................................................................................................... 

5.4 Average time to prepare papers for an export ...................... (hours, days) 

5.5 Trade costs for export  

5.5.1 Expenses for exports excluding transportation costs................... Kip or 
USD/time /container…… 

5.5.2 International shipping costs ..................... Kip or USD / time / ......../........ 
5.6 Platform of export 

 1. Export operation by oneself    
   2. Employ the other firm to handle export activities.   
   3. Exporting via groups or associations  

   4. Other Platforms (specified):...................................................... 

5.7 Times spent to export products from Laos to the destination country after 
paperwork and customs declaration: ..............…..day(s) or month(s) per time or 
container 

6. Value-added chains of exporting products (raw materials, packaging, other value-added if 
available, it can be draw diagram, chart, figure or other platforms)…………... 
………………………………………………………………………………………...
…………………………………………………………………………………………..
………………………………………………………………………………………… 

7. Any governance and promotion recommendations relevant to agri-food exports, particularly for 
European market entry……………………………………………………………………..… 
…………………...…………………………………………………………………………
……………………………………………………………………………………………
…………………………………………………………………………………………… 

___________________________________________________________ 

 
Name of coordinator:............................................ 

Tel: ........................................... 
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Appendix 2 

Table 2a: The list of NRCA Agricultural export products of Laos 
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Table 2b: The list of NRCA Agricultural export products of Laos 
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